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EXPLANATION
OF CONTENTS

This supplement to the City of Tucson’s PEG Community Needs Assessment Report
provides detailed source information regarding the responses to questionnaires distributed
to focus groups.

Parts One and Two from the June and October Questionnaires are included in their
original order in Supplement A with responses. The combined results from the June and
October Questionnaire is also included with the questions in their original order.

The spreadsheet calculations for each of these groups are included in Supplement B and
provide additional information regarding the responses of individual groups.

Supplements C and D contain the complete quotes from Wolf Coach for the City of
Tucson and the Tucson Unified School District.



SUPPLEMENT A

June Questionnaire with Results
October Questionnaire with Results
Questionnaire with Combined Results



Tucson Focus Group Questionnaire: June 20 — 22, 2006

Written Questionnaire for Organizations: PART ONE Results
= 57 Respondents

Notes: In the questions below, the first column represents the percentage of
respondents and the second column is the number of respondents. Some questions
asked respondents to choose only one answer. The percentages in these responses
should equal 100; this is not true in all cases, due to rounding.

1) Please print the name and phone number of your organization below:

2) What is the primary function of your organization? (Check all that apply)

a) 21.82% 12 Human/Social Services
b) 38.18% 21 Arts/Culture/Heritage
c) 18.18% 10 Education K-12
d) 23.64% 13 Education Post Secondary
e) 14.55% 8 Adult Education
f) 16.36% 9 Health/Wellness
g) 27.27% 15 City/County Government Agency
h) 10.91% 6 Public Safety
i) 5.45% 3 Religious
) 12.73% 7 Civic/Neighborhood
k) 9.09% 5 Business
) 18.18% 10 Other
Animal welfare, cruelty prevention
Consumer
Downtown development
Library
Museum
Programmer
Technology

Workforce development

3) What is the general income level of your constituents/clients? (Check one)

a) 16.07% 9 Low Income

b) 8.93% 5 Middle Income

c) 357% 2 Upper Income

d) 55.36% 36 Mixed Income Levels
e) 3.57% 2 DK

f) 14.29% 9 NA



6) What languages do your constituents/clients speak? (Check all that apply)

a) 94.64% 53 Fluent English
b) 60.71% 34 Some English
c) 67.86% 38 Spanish

d) 28.57% 16 Other

International audience
Forty other languages
Ninety languages spoken
Arabic

Chinese

Korean

Russian

Apache

Odaham

Tohono

Yaqui

Sign language

5) With whom in the Tucson community do you need to communicate? (Check all
that apply)

a) 89.47% 51 General Public
b) 49.12% 28 Voters
c) 68.42% 39 Families
d) 59.65% 34 Minorities
e) 57.89% 33 Non-English Speakers
f) 56.14% 32 K-12 Students
g) 50.88% 29 Post Secondary Students
h) 66.67% 38 Business Groups
i) 70.18% 40 Civic/Community Groups
J) 57.89% 33 Seniors
k) 61.40% 35 Arts & Cultural Audiences
I) 56.14% 32 Volunteers
m) 38.60% 22 Religious Community
n) 43.86% 25 Disabled Persons
0) 50.88% 29 Social Service Users
p) 38.60% 22 Veteran
q) 15.70% 9 Other
Educator
Elected officials
Employees
Music lovers

National professional development
Pasqua, Yaqui, Tohono, Odaham
Scientists



6) What are the purposes of your communications? (Check all that apply)

a) 64.91% 37 Outreach

b) 87.72% 50 Inform

c) 68.42% 39 Educate/Train
d) 40.35% 23 Advocacy

e) 49.12% 28 Entertain

f) 5.28% 3 Other

Free speech
Protection and re-homing of companion animals

7) What are the current methods and media you use to communicate with your
constituents/clients? (Check all that apply)

a) 62.83% 34 Direct Mailings

b) 72.73% 40  E-Mails

c) 81.82% 45 Information on our web site

d) 67.27% 37 Tucson Citizen, Arizona Daily Star
e) 61.82% 34 Community newspapers

f) 58.18% 32 Local cable access channels

g) 34.55% 19 Television ads

h) 74.55% 41 Word of mouth

i) 45.45% 25 Local radio stations

) 27.27T% 15 Spanish language community newspapers
k) 23.64% 13 Spanish language radio stations

) 21.82% 12 Automated telephone messages

m) 38.18% 21 Direct telephone calls

n) 67.27% 37 In person

0) 12.73% 7 Other

K-12 school visits

Neighborhood association meetings
Promotions w/ business, community forums
Television interviews

Tucson Pima Arts Council

Word of mouth & networking

8) How successful are you in reaching your constituents/clients through your
current communications methods? (Check one)

a) 7.14% 4 Very successful

b) 69.89% 38 Successful

c) 17.86% 10 Not very successful
d) 0% 0 Not at all successful
e) 7.14% 4 DK



9) Does your organization have at least one staff person who is responsible for
communications activities?

a) 67.86%
b) 17.86%
c) 1.79%
d) 12.50%

38
10
1
7

Yes
No

DK
NA

10) Does your organization have its own video production facilities?

a) 35.09%
b) 56.14%
c) 1.75%
d) 7.02%

20
32
1
4

Yes
No

DK
NA

11) Do you presently use video to communicate to your clients/constituents?

a) 66.67%
b) 28.07%
c) 1.75%
d) 3.51%

38
16
1
2

Yes
No

DK
NA

12) Have you used the local access channels to show your video programming?

a) 62.50%
b) 32.14%
c) 5.36%
d 0%

35
18
3
0

Yes
No

DK
NA

13) How often have you used the local access channels to show video programming
over the last two years? (Check one)

a) 21.05%
b) 3.51%
c) 3.51%
d) 38.60%
e) 10.53%
f) 22.81%

12
2
2

22
6

13

1-3 times

4— 8 times

9-12 times

More than 12 times
DK

NA



14) If you have used the local access channels, what kind of feedback have you
primarily received from your constituents/clients regarding this programming?
(Check one)

a) 59.65% 34 Positive Feedback
b) 3.51% 2 No Feedback

C) 0% 0 Negative Feedback
d) 17.54% 10 DK

e) 19.30% 11 NA



Tucson Focus Group Questionnaire: June 20 — 22, 2006

Written Questionnaire for Organizations: PART TWO Results

= 53 Respondents

Notes: In the table format, the upper number is the percentage of respondents

compared to total respondents and the lower number in the same box is the number of
respondents. In the paragraph format the first column represents the percentage of
respondents and the second column is the number of respondents. Some questions
asked respondents to choose only one answer. The percentages in these responses
should equal 100%; this is not true in all cases, due to rounding.

15) Over the next five years, how do you see yourself using the following
communications methods to communicate with your clients/constituents?

Description Use About Use DK NA
More the Same | Less

a) Inperson 45.27% 43.40% | 9.43% 0% | 1.89%
24 23 5 0 1

b) Mailed correspondence 15.69% 39.22% | 35.29% | 1.96% | 7.84%
8 20 18 1 4

c) Direct telephone 16.00% 56.00% | 14.00% | 4.00% | 10.00%
conversations 8 28 7 2 5
d) E-mail 83.02% 13.21% | 1.89% 0% | 1.89%
44 7 1 1

e) Web site (including web- 95.92% 0% 0% | 2.04% | 2.04%
based video) 47 0 1 1

f) Video 75.00% 9.62% | 1.92% | 13.46% | 1.92%
39 B 1 7 1

g) Radio 41.18% 37.25% | 3.92% | 9.80% | 7.84%
21 19 2 5) 4

h) Newspaper 33.33% 35.29% | 21.57% | 3.92% | 5.88%
17 18 11 2 3

1) Other 0% 0% 0% 0% 0%
0 0 0 0 0




16) Over the next five years, how do you see yourself using the following
communications methods to deliver services to your clients/constituents?

Description Use More | About the | Use DK NA
Same Less

a) In person 21.57% 54.90% | 5.88% | 3.92% | 13.73%
11 28 3 2 7

b) Mailed correspondence 10.20% 36.73% | 32.65% | 2.04% | 18.37%
5 18 16 1 9

c) Direct telephone 10.00% 62.00% | 10.00% | "2.00% | 14.00%
conversations 5 31 5 1 7

d) E-mail 75.47% 13.21% 0% 0% | 11.32%
40 7 0 6

e) Web site (including web- 83.02% 3.77% 0% | 1.89% | 11.32%
based video) 44 2 0 1 6

f) Video 63.47% 9.62% 0% | 15.38% | 11.54%
33 5 0 8 6

g) Radio 23.53% 31.37% | 9.80% | 7.84% | 23.53%
12 16 5 4 12

h) Newspaper 18.37% 38.78 | 12.24% | 6.12% | 22.45%
9 19 6 3 11

i) Other 0% 0% 0% 0% 0%
0 0 0 0 0




17) Which of the following capabilities do you believe will be important to your
organization over the next 5 years?

Description Very Important | Not Very | Not
Important Important | Important
At All

a) The ability to prepare and 86.79% 11.32% 1.89% 0%
broadcast video and audio 46 6 1 0
programs & information
about your organizations
and its activities

b) The ability of your 41.51% 41.51% 13.21% 3.77%
clients/constituents to select 22 22 7 2
and view your programming
“on demand” over the cable
system rather than at a
scheduled time.

c) The ability of 88.68% 11.32% 0% 0%
clients/constituents to 47 6 0 0
retrieve information about
your organization via the
Internet

d) The ability to distribute 17.65% 37.25% 39.22% 3.92%
information via direct mail 9 19 20 2

e) The ability to distribute text 11.54% 36.54% 36.54% 13.48%
messages to cell phones to 6 19 19 7
clients/constituents

f) The ability to use interactive 37.74% 35.85% 22.64% 3.77%
and linking Internet 20 19 12 2
applications like "blogs"

g) Other 0% 0% 0% 0%

0 0 0 0

10




18) As a community leader, how important do you think it is that the following types
of programs are available to the community on the local cable channels?

Description Very Important | Not Very | Not
Important Important | Important
At All
a) Information and 71.70% 28.30% 0% 0%
programs about local 38 15 0 0
government issues
b) Information about public 88.68% 11.32% 0% 0%
emergencies 47 6 0 0
c) City Council meetings 30.19% 64.15% 5.66% 0%
16 34 3 0
d) Information and 62.26% 37.74% 0% 0%
programs about 33 20 0 0
community services
e) Information and 58.49% 39.62% 0% 0%
programs about 31 21 0 0
community events
f) Arts & cultural 54.72% 41.51% 3.77% 0%
programming 29 22 2
g) Ethnic Programming 48.08% 44.23% 7.69% 0%
25 23 4 0
h) Local community 43.40% 47.17% 9.43% 1.89%
programming in Spanish 23 25 5 1
i) Information & programs 39.62%% 43.40% 16.98% 0%
about school events 21 23 9 0
J) School Board meetings 20.75% 54.72% 22.64% 1.89%
11 29 12 1
k) School sports 16.98% 35.85% 43.40% 277%
9 19 23 2
I) K-12 Instruction & 53.72% 35/85% 9.43% 0%
tutoring 29 19 5 0
m) Post secondary 49.06% 43.40% 5.66% 0%
Instruction 26 23 3 0
n) College level courses 56.60% 32.08% 11.32% 0%
30 17 6 0
0) Adult 57.70% 36.54% 577% 0%
Education/Employee 30 19 3 0
Training
p) English as a Second 56.60% 35.85% 7.55% 0%
Language 30 19 4 0
q) Religious Programming 11.32% 15.09% 56/60% 16.98%
6 8 30 9
r) Local business news & 37.74% 50.94% 11.32% 0%
information 20 27 6 0

11




19) Which of the following do you think would make the access channels less
valuable to the community? (Check all that apply)

a) 81.13%
b) 88/68%
c) 84.91%
d) 86.79%
e) 88.68%
f) 66.04%

g 9.43%

43
47
45
46
47
35

5

If there were a fee for use of the channels.

If existing facilities were eliminated or cut back.

If existing equipment for public use were limited/cut. back
If existing staff assistance in program production were
limited/cut back.

If subscribers had to pay substantially more to receive the
channels.

If existing channels were consolidated, reducing the total
number of channels.

Other

20) If you are a cable subscriber, how important is local programming to your
decision to subscribe to cable? (Check one)

a) 45.28%
b) 30.19%
c) 11.32%
d) 9.43%
e) 3.77%

24
16

6
5
2

Very Important
Important

Not Very Important
Not Important At All
NA

21) If a portion of your cable bill was allocated toward local access channels and
funding of local access operations, equipment and facilities, how much would
you be willing to allocate on a monthly basis? (Check one)

a) 2.00%
b) 14.00%
c) 12.00%
d) 20.00%
e) 28.00%
f) 24.00%

$0 per month

$0.01 - $0.50 per month
$0.51 - $1.00 per month
$1.01 - $1.50 per month
$1.51 - $2.00 per month
More than $2.00 per month

12



22) Tucson currently has nine local access channels that are programmed by various
community organizations. The current channel uses are:
City of Tucson: 2 channels, 1 for general public and 1 for internal Fire and Police

a)

b)
c)
d)
e)

communications

Access Tucson: 3 channels for public and community organization use
Tucson School District: 1 channel
University of Arizona: 1 channel
Pima Community College: 2 channels

As a community leader, how important do you think it is that the channels listed
below continue to exist?

Channel Description Very Important | Not Very Not
Important Important | Important
At All

a) City of Tucson Ch.12 69.81% 26.42% 1.89% 0%
31 14 1 0

b) City’s Internal Fire & 54.90% 27.45% 11.76% 3.92%
Police channel 28 14 6 2

c) Access Tucson Ch. #97 61.75% 31.37% 3.92% 1.96%
32 16 2 1

d) Access Tucson Ch. #98 52.00% 28.00% 12.00% 8/00%
26 14 6 4

e) Access Tucson Ch. #99 54.00% 22.00% 16.00% 8.00%
27 11 8 4

f) Tucson Unified School 50.00% 36.54% 11.54% 1.92%
District Ch. #20 26 19 6 1

g) University of Arizona 58.83% 35.29% 3.92% 1.96%
Ch. #19 30 18 2 1

h) Pima Community. 53.85% 40.38% 3.85% 1.92%
College Channel #95 28 21 2 1

i) Pima Community 42.00% 34.00% 18.00% 6.00%
College Cannel #96 21 17 9 3

13




23) What things would increase your use of the local access facilities, equipment and
channels? (Check all that apply)

a)
b)
c)
d)

70.80%

29.17%

56.25%

54.17%

43.75%
39.58%

68.75%
47.92%
50.00%

54.17%
70.83%

37.50%

m) 10.42%

34

14

27

26

21
19

33
23
24

26
34

18

5

Internal support in my organization for this activity (E.g.
time, resources)

More video production classes available from Access
Tucson

Video production equipment dedicated to organizations like
mine

More video production assistance from staff at Access
Tucson

More volunteers to help on projects

More playbacks of my program on the local access
channels

Promotion of my program so people will know it’s 0
Knowing that viewers valued my program

Ability of people to view my program “on demand” on the
cable system

Ability of people to view my program on the Internet
Ability of low income persons to be able to afford to view
my program

Better technical quality of the channel signal (not the
program, this is about the cable network technical quality)
Other

24) How likely is it that your organization will use Access Tucson’s facilities and
equipment in the future?

a)
b)
c)
d)
e)
f)

49.02%
23.53%
13.73%
5.88%
5.88%
1.96%

25
12
p

3
3
1

Very Likely
Likely
Unlikely
Very Unlikely
DK

NA

14



Tucson Focus Groups October 25 - 27, 2006

Written Questionnaire for Organizations: PART ONE Results

31 Respondents

Notes: In the questions below, the first column represents the percentage of
respondents and the second column is the number of respondents. Some questions
asked respondents to choose only one answer. The percentages in these responses
should equal 100; this is not true in all cases, due to rounding.

1) Please print the name and phone number of your organization below:

2) What is the primary function of your organization? (Check all that apply)

a) 43.33% 13 Human/Social Services

b) 10.00% 3 Arts/Culture/Heritage

c) .20.00% 6 Education K-12

d) 0% 0 Education Post Secondary
e) 10.00% 3 Adult Education

f) 10.00% 3 Health/Wellness

g) 6.67% 2 City/County Government Agency
h) 6.67% 2 Public Safety

1) 16.67% 5 Religious

) 40.00% 12 Civic/Neighborhood

k) 0% 0 Business

1) 46.67% 14 Other

501 (c) (3) non-profit

Orientation and counseling

Sacial Service

Research, Education, Advisory, Public Policy
Neighborhood Revitalization

Homebound representative

Individual

Non-medical home care

General business and finance

Early childhood education

3) What is the general income level of your constituents/clients? (Check one)

a) 20.69% 6 Low Income

b) 17.24% 5 Middle Income

c) 6.90% 2 Upper Income

d) 41.38% 12 Mixed Income Levels
e) 3.45% 1 DK

f) 10.34% 3 NA

15



4) What languages do your constituents/clients speak? (Check all that apply)

5)

a) 83.87%
b) 54.84%
c) 51.61%
d) 38.71%

26
17
16
12

Fluent English
Some English
Spanish

Other

Multiple languages
ASL

Vietnamese
Serbian

Various

Multiple languages of refugee community
French

Hebrew

Russian

Ukranian
Somalian

With whom in the Tucson community do you need to communicate? (Check all

that apply)

a) 73.33%
b) 26.67%
c) 76.67%
d) 60.00%
e) 46.67%
f) 40.00%
g) 23.33%
h) 53.33%
i) 70.00%
i) 73.33%
k) 20.00%
) 53.33%
m) 53.33%
n) 43.33%
0) 50.00%
p) 36.67%
q) 30.00%

22

8
23
18
14
12

7
16
21
22

6
16
16
13
15
11

9

General Public

Voters

Families

Minorities

Non-English Speakers
K-12 Students

Post Secondary Students
Business Groups
Civic/Community Groups
Seniors

Arts & Cultural Audiences
Volunteers

Religious Community
Disabled Persons

Social Service Users
Veterans

Other

Educators
Missions

Non Christians
General
Recovering addicts

16



6) What are the purposes of your communications? (Check all that apply)

7)

8)

a) 66.67%
b) 83.33%
c) 66.67%
d) 40.00%
e) 10.00%
f) 20.00%

20
25
20
12
3
6

Outreach
Inform
Educate/Train
Advocacy
Entertain

Other
Acquire clients
Business/friendship

What are the current methods and media you use to communicate with your
constituents/clients? (Check all that apply)

a) 51.72%
b) 62.07%
c) 51.72%
d) 44.83%
e) 44.83%
f) 48.28

g) 24.14%
h) 79.31%
i) 44.83%
i) 24.14%
K) 24.14%
) 3.45%
m) 51.72%
n) 82.76%
0) 31.03%

15
18
15
13
13
14
)
23
13
7
p
1
15
24
9

Direct Mailings

E-Mails

Information on our web site
Tucson Citizen, Arizona Daily Star
Community newspapers

Local cable access channels
Television ads

Word of mouth

Local radio stations

Spanish language community newspaper
Spanish language radio stations
Automated telephone message
Direct telephone calls

In person

Other

Agency and wellness fairs

Teaching

Construction Build Days (events)

Community events

Workshops/presentations to groups

Networking through hospitals, retirement homes, doctors...
Meetings

How successful are you in reaching your constituents/clients through your
current communications methods? (Check one)

a) 11.11%
b) 66.67%
) 7.41%
d 0%
e) 14.81%

A~ O DN W

Very successful
Successful

Not very successful
Not at all successful
DK

17



9) Does your organization have at least one staff person who is responsible for
communications activities?

a) 55.17% 16
b) 27.59% 8
c) 0% 0
d) 17.24% 5

Yes
No

DK
NA

10) Does your organization have its own video production facilities?

a) 7.41% 2
b) 77.78% 21
c) 0% 0
d) 14.81% 4

Yes
No

DK
NA

11) Do you presently use video to communicate to your clients/constituents?

a) 44.83% 13
b) 41.38% 12
c) 3.45% 1
d) 10.34% 3

Yes
No

DK
NA

12) Have you used the local access channels to show your video programming?

a) 44.83% 13
b) 44.83% 13
c) 6.90% 2
d) 3.45% 1

Yes
No

DK
NA

13) How often have you used the local access channels to show video programming
over the last two years? (Check one)

a) 14.29%
b) 21.43%
c) 3.57%
d) 10.71%
e) 7.14%
f) 42.86% 1

NNWEFE O D

1-3 times

4 — 8 times

9-12 times

More than 12 times
DK

NA

18



14) If you have used the local access channels, what kind of feedback have you
primarily received from your constituents/clients regarding this programming?
(Check one)

a) 39.29% 11 Positive Feedback
b) 7.14% 2 No Feedback

C) 0% 0 Negative Feedback
d) 14.29% 4 DK

e) 39.29% 11 NA

19



Tucson Focus Groups October 25 — 27, 2006

Written Questionnaire for Organizations: PART TWO Results

= 31 Respondents

Notes: In the table format, the upper number is the percentage of respondents

compared to total respondents and the lower number in the same box is the number of
respondents. In the paragraph format the first column represents the percentage of
respondents and the second column is the number of respondents. Some questions
asked respondents to choose only one answer. The percentages in these responses
should equal 100%; this is not true in all cases, due to rounding.

15) Over the next five years, how do you see yourself using the following
communications methods to communicate with your clients/constituents?

Description Use About Use DK NA
More the Same | Less

a) Inperson 36.67% | 50.00% | 6.67% 0% | 6.67%
11 15 2 0 2

b) Mailed correspondence 7.69% | 46.15% | 34.62% 0% | 11.54%
2 12 9 0 3

c) Direct telephone 25.00% 57.14% | 357% | 7.14% | 7.14%
conversations 7 16 1 2 2
d) E-mail 74.07% 18.52% 0% 0% | 7.41%
20 5 0 0 2

e) Web site (including web- 61.54% 15.38% 0% | 3.85% | 19.23%
based video) 16 4 0 1 5

f) Video 50.00% 17.86% | 3.57% | 7.14% | 21.43%
14 B 1 2 6

g) Radio 37.04% 29.63% 0% | 11.11% | 22.22%
10 8 0 3 6

h) Newspaper 42.86% 17.86% | 7.14% | 14.29% | 17.86%
12 5 2 4 5

1) Other 16.13% 0 0% 0% | 83.87%
5 0 0 26

20




16) Over the next five years, how do you see yourself using the following
communications methods to deliver services to your clients/constituents?

Description Use More | About the | Use DK NA
Same Less

a) In person 26.67% 50.00% | 10.00% 0% | 13.33%
7 15 3 0 4

b) Mailed correspondence 15.38% 26.92% | 26.92% | 11.54% | 19.23%
4 7 7 3 5

c) Direct telephone 14.81% 48.15% | 7.41% | 7.41% | 22.22%
conversations 4 13 2 2 6
d) E-mail 53.57% 25.00% 0% 0% | 21.43%
15 7 0 0 6

e) Web site (including web- 46.15% 15.38% 0% | 15.38% | 23.08%
based video) 12 4 0 4 6

f) Video 37.04% 25.93% 0% | 14.81% | 22.22%
10 7 0 4 6

g) Radio 14.81% 37.04% | 3.70% | 11.11% | 33.33%
4 10 1 3 9

h) Newspaper 18.52% 25.93% | 11.11% | 14.81% | 29.63%
5 7 3 4 8

i) Other 6.45% 3.23% 0% | 3.23% | 87.10%
2 1 0 1 27

21




17) Which of the following capabilities do you believe will be important to your
organization over the next 5 years?

Description Very Important | Not Very | Not
Important Important | Important
At All

a) The ability to prepare and 60.71% 21.43% 7.14% 10.71%
broadcast video and audio 17 6 2 3
programs & information
about your organizations
and its activities

b) The ability of your 19.23% 42.31% 26.92% 11.54%
clients/constituents to select 5 11 7 3
and view your programming
“on demand” over the cable
system rather than at a
scheduled time.

c) The ability of 73.08% 15.38% 0% 11.54%
clients/constituents to 19 4 0 3
retrieve information about
your organization via the
Internet

d) The ability to distribute 7.69% 38.46% 34.62% 19.23%
information via direct mail 2 10 9 5

e) The ability to distribute text 7.69% 19.23% 50.00% 23.08%
messages to cell phones to 2 5 13 6
clients/constituents

f) The ability to use interactive 12.00% 60.00% 12.00% 16.00%
& linking Internet 3 15 3 4

applications like "blogs"

Other:

Use of PEG Programming (1 respondent)

22




18) As a community leader, how important do you think it is that the following types
of programs are available to the community on the local cable channels?

Description Very Important | Not Very | Not
Important Important | Important
At All

a) Info & programs about 80.65% 19.35% 0% 0%

local government issues 25 6 0 0

b) Info about public 80.65% 19.35% 0% 0%

emergencies 25 6 0 0

c) City Council meetings 32.26% 58.06% 9.68% 0%

10 18 3 0

d) Info & programs about 67.74% 29.03% 0% 3.23%

community services 21 0 0 1

e) Info & programs about 50.0% 42.86% 7.14% 0%

community events 14 12 2 0

f) Arts & cultural 44.83% 51.72% 3.45% 0%

programming 13 15 1 0

g) Ethnic Programming 42.86% 46.43% 7.14% 3.57%

12 13 2 1

h) Local community 33.33% 43.33% 13.33% 10.00%

programming in Spanish 10 13 4 3

i) Info & programs about 26.67% 53.33% 16.67% 3.33%

school events 8 16 5 1

J) School Board meetings 10.00% 73.33% 16.67% 0%

3 22 5 0

k) School sports 9.68% 41.94% 41.94% 6.45%

3 13 13 2

I) K-12 Instruction & 40.00% 50.00% 10.00% 0%

tutoring 12 15 3 0

m) Post secondary 34.48% 55.17% 6.90% 3.45%

Instruction 10 16 2 1

n) College level courses 41.94% 48.39% 6.45% 3.23%

13 15 2 1

0) Adult 35.48% 54.84% 9.68% 0%

Education/Employee 11 17 3 0
Training

p) English as a Second 45.16% 45.16% 0% 9.68%

Language 14 14 0 3

q) Religious Programming 29.03% 32.26% 12.90% 25.81%

9 10 4 8

r) Local business news & 36.67% 30.00% 26.67% 6.67%

information 11 9 8 2
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19) Which of the following do you think would make the access channels less
valuable to the community? (Check all that apply)

a) 80.00%
b) 80.00%
c) 70.00%
d) 86.67%
e) 93.33%
f) 66.67%

g9 0%

24
24
21
26
28
20

0

If there were a fee for use of the channels.

If existing facilities were eliminated or cut back.

If existing equipment for public use were limited or cut
back.

If existing staff assistance in program production were
limited or cut back.

If subscribers had to pay substantially more to receive the
channels.

If existing channels were consolidated, reducing the total
number of channels.

Other

20) If you are a cable subscriber, how important is local programming to your
decision to subscribe to cable? (Check one)

a) 44.83%
b) 17.24%
) 3.45%
d) 13.79%
e) 20.69%

1

OB~ O1IW

Very Important
Important

Not Very Important
Not Important At All
NA

21) If a portion of your cable bill was allocated toward local access channels and
funding of local access operations, equipment and facilities, how much would
you be willing to allocate on a monthly basis? (Check one)

a) 10.34%
b) 20.69%
c) 13.79%
d) 10.34%
e) 31.03%
f) 13.79%

ROWROW

$0 per month

$0.01 - $0.50 per month
$0.51 - $1.00 per month
$1.01 - $1.50 per month
$1.51 - $2.00 per month
More than $2.00 per month
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22) Tucson currently has nine local access channels that are programmed by various
community organizations. The current channel uses are:
a) City of Tucson: 2 channels, 1 for general public and 1 for internal Fire and Police

communications

b) Access Tucson: 3 channels for public and community organization use
c) Tucson School District: 1 channel

d) University of Arizona: 1 channel

e) Pima Community College: 2 channels

As a community leader, how important do you think it is that the channels listed

below continue to exist?

Description Very Important | Not Very Not
Important Important | Important
At All

a) City of Tucson Ch. 12 65.52% 31.03% 3.45% 0%
19 9 1 0

b) City’s Internal Fire & 53.57% 28.57% 14.29% 3.57%
Police channel 15 8 4 1

c) Access Tucson Ch. #97 61.54% 30.77% 3.85% 3.85%
16 8 1 1

d) Access Tucson Ch. #98 64.00% 24.00% 8.00% 4.00%
16 6 2 1

e) Access Tucson channel 64.00% 24,00% 8.00% 4.00%
#99 16 6 2 1

f) Tucson Unified School 44.44% 48.15% 3.70% 3.70%
District Ch. #20 12 13 1 1

g) University of Arizona 65.52% 31.03% 3.45% 0%
Ch. #19 19 9 1 0

h) Pima Community. 68.97% 27.59% 3.45% 0%
College Ch. #95 20 8 1 0

i) Pima Community 60.71% 35.71% 3.57% 0%
College Ch. #96 17 10 1 0
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23) What things would increase your use of the local access facilities, equipment and
channels? (Check all that apply)

a)
b)
c)
d)

70.37%

33.33%

48.15%

48.15%

55.56%
51.85%

77.78%
37.04%
37.04%

51.85%
62.96%

18.52%

m) 3.70%

19

9

13

13

15
14

21
10
10

14
17

5

1

Internal support in my organization for this activity

(E.g. time, resources)

More video production classes available from

Access Tucson

Video production equipment dedicated to organizations like
mine

More video production assistance from staff at Access
Tucson

More volunteers to help on projects

More playbacks of my program on the local access
channels

Promotion of my program so people will know it’s on
Knowing that viewers valued my program

Ability of people to view my program “on demand” on the
cable system

Ability of people to view my program on the Internet
Ability of low income persons to be able to afford to view
my program

Better technical quality of the channel signal (not the
program, this is about the cable network technical quality)

Other
Marketing efforts — improved reputation — improved programs
More hours open for editing/production, etc.

24) How likely is it that your organization will use Access Tucson’s facilities and
equipment in the future?

a)
b)
c)
d)
€)
f)

62.07%
13.79%
10.34%

3.45%

3.45%
6.90%

1

8
4
3
1
1
2

Very Likely
Likely
Unlikely
Very Unlikely
DK

NA
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Tucson Focus Groups June and October 2006

Written Questionnaire for Organizations: PART ONE
Combined Results: June and October
= 88 Respondents

Notes: In the questions below, the first column represents the percentage of
respondents and the second column is the number of respondents. Some questions
asked respondents to choose only one answer. The percentages in these responses
should equal 100; this is not true in all cases, due to rounding.

1) Please print the name and phone number of your organization below:

2) What is the primary function of your organization? (Check all that apply)
a) 29.41% 25 Human/Social Services
b) 28.24% 24 Arts/Culture/Heritage

c) .18.82% 16 Education K-12
d) 15.29% 13 Education Post Secondary

e) 12.94% 11 Adult Education

f) 14.12% 12 Health/Wellness

g) 20.00% 17 City/County Government Agency
h) 9.41% 8 Public Safety

1) 9.41% 8 Religious

) 22.35% 19 Civic/Neighborhood

k) 5.88% 5 Business

) 28.24% 24 Other

3) What is the general income level of your constituents/clients? (Check one)

a) 17.65% 15 Low Income

b) 11.76% 10 Middle Income

c) 4.71% 4 Upper Income

d) 50.59% 43 Mixed Income Levels
e) 3.53% 3 DK

f) 12.94% 11 NA

4) What languages do your constituents/clients speak? (Check all that apply)

a) 90.80% 79 Fluent English
b) 58.62% 51 Some English
c) 62.07% 54 Spanish

d) 32.18% 28 Other
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5) With whom in the Tucson community do you need to communicate? (Check all

that apply)

a) 83.91%
b) 41.38%
c) 71.26%
d) 59.77%
e) 54.02%
f) 50.57%
g) 41.38%
h) 62.07%
i) 70.11%
i) 63.22%
k) 47.13%
) 55.17%
m) 43.68%
n) 43.68%
0) 50.57%
p) 37.93%
q) 20.69%

73 General Public

36 Voters

62 Families

52 Minorities

47 Non-English Speakers

44 K-12 Students

36 Post Secondary Students
54 Business Groups

61 Civic/Community Groups
55 Seniors

41 Arts & Cultural Audiences
48 Volunteers

38 Religious Community

38 Disabled Persons

44 Social Service Users

33 Veterans

18 Other

6) What are the purposes of your communications? (Check all that apply)

65.52% 57
86.21% 75
67.82% 59
40.23% 35
g) 35.63%
h) 10.34%

Outreach

Inform

Educate/Train

Advocacy

31 Entertain
9 Other

7) What are the current methods and media you use to communicate with your
constituents/clients? (Check all that apply)

58.33%
69.05%
71.43%
59.52%
55.95%
54.76%
30.95%
76.19%
45.24%

49
58
60
50
47
46
26
64
38

Direct Mailings

E-Mails

Information on our web site
Tucson Citizen, Arizona Daily Star
Community newspapers

Local cable access channels
Television ads

Word of mouth

Local radio stations
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26.19%
23.81%
15.48%
42,86%
72.62%
19.05%

22
20
13
36
61
16

Spanish language community newspaper
Spanish language radio stations
Automated telephone message

Direct telephone calls

In person

Other

8) How successful are you in reaching your constituents/clients through your
current communications methods? (Check one)

8.43%
67.47%
14.46%
0%
9.64%

.
56
12
0
8

Very successful
Successful

Not very successful
Not at all successful
DK

9) Does your organization have at least one staff person who is responsible for
communications activities?

63.53%
21.18%

1.18%
14.12%

54
18

1
12

Yes
No

DK
NA

10) Does your organization have its own video production facilities?

26.19%
63.10%
1.19%
9.52%

22
53
1
8

Yes
No

DK
NA

11) Do you presently use video to communicate to your clients/constituents?

59.30%

32.56%

2.33%
5.81%

51
28
2
5

Yes
No

DK
NA
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12) Have you used the local access channels to show your video programming?

56.47% 48 Yes

36.47% 31 No
5.88% 5 DK
1.18% 1 NA

13) How often have you used the local access channels to show video programming
over the last two years? (Check one)

18.82% 16  1-3times
9.41% 8 4 — 8 times
353% 3 9-12 times

29.41% 25 More than 12 times
9.41% 8 DK

29.41% 25 NA

14) If you have used the local access channels, what kind of feedback have you
primarily received from your constituents/clients regarding this programming?
(Check one)

52.94% 45 Positive Feedback
471% 4 No Feedback
0% 0 Negative Feedback
16.47% 14 DK
25.88% 22 NA
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Tucson Focus Groups June and October 2006

Written Questionnaire for Organizations: PART TWO

= Combined Results: June and October

= 84 Respondents

Notes: In the table format, the upper number is the percentage of respondents

compared to total respondents and the lower number in the same box is the number of
respondents.. In the paragraph format the first column represents the percentage of
respondents and the second column is the number of respondents. Some questions
asked respondents to choose only one answer. The percentages in these responses
should equal 100%; this is not true in all cases, due to rounding.

15) Over the next five years, how do you see yourself using the following
communications methods to communicate with your clients/constituents?

Description Use About Use DK NA
More the Same | Less

a) In person 42.17% 45.78% | 8.43% 0% | 3.61%
35 38 7 0 3

b) Mailed correspondence 12.99% | 41.56% | 35.06% | 1.30% | 9.09%
10 32 27 1 7

c) Direct telephone 18.75% 56.41% | 10.26% | 5.13% | 8.97%
conversations 15 44 8 4 7
d) E-mail 80.00% 15.00% | 1.25% 0% | 3.75%
64 12 1 0 3

e) Web site (including web- 84.00% 5.33% 0% | 2.67% | 8.00%
based video) 63 4 2 6

f) Video 66.25% 12.50% | 2.50% | 11.25% | 8.75%
53 10 2 9 7

g) Radio 39.74% 34.62% | 2.56% | 10.26% | 12.82%
31 27 2 8 10

h) Newspaper 36.71% 29.11% | 16.46% | 7.59% | 10.13%
29 23 13 6 8

1) Other 16.13% 0% 0% 0% | 83.87%
5 0 0 0 26
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16) Over the next five years, how do you see yourself using the following
communications methods to deliver services to your clients/constituents?

Description Use More | About the | Use DK NA
Same Less

a) In person 23.46% 53.09% | 7.41% | 2.47% | 13.58%
19 43 6 2 11

b) Mailed correspondence 12.00% 33.33% | 30.67% | 5.33% | 18.67%
9 25 23 4 14

c) Direct telephone 11.69% 57.14% | 9.09% | 3.90% | 16.88%
conversations 9 44 7 3 13
d) E-mail 67.90% 17.28% 0% 0% | 14.81%
55 14 - 0 12

e) Web site (including web- 70.89% 7.59% 0% | 6.33% | 15.19%
based video) 56 6 0 5 12

f) Video 54.43% 15.19% 0% | 15.19% | 15.19%
43 12 0 12 12

g) Radio 20.51% 33.33% | 7.69% | 9.09% | 26.92%
16 26 6 7 21

h) Newspaper 18.42% 34.21% | 11.84% | 9.21% | 25.00%
14 26 9 7 19

1) Other 6.45% 3.23% 0% | 3.23% | 87.10%
2 1 0 1 27
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17) Which of the following capabilities do you believe will be important to your
organization over the next 5 years?

Description Very Important | Not Very | Not
Important Important | Important
At All

a) The ability to prepare and 77.78% 14.81% 3.70% 3.70%
broadcast video and audio 63 12 3 3
programs & information
about your organizations
and its activities

b) The ability of your 34.18% 41.77% 17.72% 6.33%
clients/constituents to select 27 33 14 5
and view your programming
“on demand” over the cable
system rather than at a
scheduled time.

c) The ability of 83.54% 12.66% 0% 3.80%
clients/constituents to 66 10 0 3
retrieve information about
your organization via the
Internet

d) The ability to distribute 14.29% 37.66% 37.66% 9.09%
information via direct mail 11 29 29 7

e) The ability to distribute text 10.26% 30.77% 41.03% 16.67%
messages to cell phones to 8 24 32 13
clients/constituents

f) The ability to use interactive 29.49% 43.59% 19.23% 7.69%
& linking Internet 23 34 15 6

applications like "blogs"
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18) As a community leader, how important do you think it is that the following
types of programs are available to the community on the local cable channels?

Description Very Important | Not Very | Not
Important Important | Important
At All
a) Info & programs about 75.00% 25.00% 0% 0%
local government issues 63 21 0 0
b) Info about public 85.71% 14.29% 0% 0%
emergencies 72 12 0
c) City Council meetings 30.95% 61.90% 7.14% 0%
26 52 6
d) Info & programs about 64.29% 34.52% 0% 1.22%
community services 54 29 0 1
e) Info & programs about 55.56% 40.74% 2.47% 0%
community events 45 33 2 0
f) Arts & cultural 51.85% 45.68% 3.70% 0%
programming 42 37 3 0
g) Ethnic Programming 46.25% 45.00% 7.50% 1.25%
37 36 6 1
h) Local community 39.76% 45.78% 10.84% 4.82%
programming in Spanish 33 38 9 4
i) Info & programs about 34.94% 46.99% 16.87% 1.20%
school events 29 39 14 1
J) School Board meetings 16.87% 61.45% 20.48% 1.20%
14 51 17 1
k) School sports 14.29% 38.10% 42.86% 4.76%
12 32 36 4
I) K-12 Instruction & 50.00% 40.96% 9.64% 0%
tutoring 41 34 8 0
m) Post secondary 43.90% 47.56% 6.10% 1.22%
Instruction 36 39 5 1
n) College level courses 51.19% 38.10% 9.52% 1.19%
43 32 8 1
0) Adult 48.81% 42.86% 7.14% 0%
Education/Employee 41 36 6 0
Training
p) English as a Second 52.38% 39.29% 4.76% 3.57%
Language 44 33 4 3
q) Religious Programming 17.86% 21.43% 40.48% 20.24%
15 18 34 17
r) Local business news & 37.35% 43.37% 16.87% 2.41%
information 31 36 14 2
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19) Which of the following do you think would make the access channels less
valuable to the community? (Check all that apply)

a) 80.72%
b) 85.54%
c) 79.52%
d) 86.75%
e) 90.36%
f) 66.27%

g 6.02%

67
71
66
72
75
55

5

If there were a fee for use of the channels.

If existing facilities were eliminated or cut back.

If existing equipment for public use were limited or cut
back.

If existing staff assistance in program production were
limited or cut back.

If subscribers had to pay substantially more to receive the
channels.

If existing channels were consolidated, reducing the total
number of channels.

Other

20) If you are a cable subscriber, how important is local programming to your
decision to subscribe to cable? (Check one)

a) 45.12%
b) 25.61%
c) 8.54%
d) 10.98%
e) 9.76%

37
21
7
9
8

Very Important
Important

Not Very Important
Not Important At All
NA

21) If a portion of your cable bill was allocated toward local access channels and
funding of local access operations, equipment and facilities, how much would
you be willing to allocate on a monthly basis? (Check one)

a) 5.06%
b) 16.46%
c) 12.66%
d) 16.46%
e) 29.11%
f) 20.25%

4
13
10
13
23
16

$0 per month

$0.01 - $0.50 per month
$0.51 - $1.00 per month
$1.01 - $1.50 per month
$1.51 - $2.00 per month
More than $2.00 per month
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22) Tucson currently has nine local access channels that are programmed by various
community organizations. The current channel uses are:
a) City of Tucson: 2 channels, 1 for general public and 1 for internal Fire and Police

communications

b) Access Tucson: 3 channels for public and community organization use
c) Tucson School District: 1 channel

d) University of Arizona: 1 channel

e) Pima Community College: 2 channels

As a community leader, how important do you think it is that the channels listed

below continue to exist?

Description Very Important | Not Very Not
Important Important | Important
At All

City of Tucson Ch. 12 68.29% 28.05% 2.44% 0%
56 23 2 0
City’s Internal Fire & Police 54.43% 27.85% 12.66% 3.80%
channel 43 22 10 3
Access Tucson Ch. #97 62.34% 31.17% 3.90% 2.60%
48 24 3 2
Access Tucson Ch. #98 56.00% 26.67% 10.67% 6.67%
42 20 8 5
Access Tucson channel #99 57.33% 22.67% 13.33% 6.67%
43 17 10 5
Tucson Unified School 48.10% 40.51% 8.86% 2.53%
District Ch. #20 38 32 7 2
University of Arizona Ch. 61.25% 33.75% 3.75% 1.25%
#19 49 27 3 1
Pima Community. College 59.26% 35.80% 3.70% 1.23%
Ch. #95 48 29 3 1
Pima Community College 48.10% 34.18% 12.66% 3.80%
Ch. #96 38 27 10 3
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What things would increase your use of the local access facilities, equipment and
channels? (Check all that apply)

70.67%

30.67%
53.33%
52.00%
48.00%
44.00%
72.00%
44.00%
45.33%

53.33%
68.00%

30.67%

8.00%

53

23
40
39
36
33
54
33
34

40
51

23

6

Internal support in my organization for this activity (E.g. time,
resources)

More video production classes available from Access Tucson
Video production equipment dedicated to organizations like mine
More video production assistance from staff at Access Tucson
More volunteers to help on projects

More playbacks of my program on the local access channels
Promotion of my program so people will know it’s on

Knowing that viewers valued my program

Ability of people to view my program “on demand” on the cable
system

Ability of people to view my program on the Internet

Ability of low income persons to be able to afford to view my
program

Better technical quality of the channel (not the program, this is
about the cable network technical quality)

Other

How likely is it that your organization will use Access Tucson’s facilities and
equipment in the future?

53.75%
20.00%
12.50%
5.00%
5.00%
3.75%

43
16
10
4
4
3

Very Likely
Likely
Unlikely
Very Unlikely
DK

NA

37



Written Questionnaire for Organizations: PART TWO
June and October Combined Results — Selected Questions

= Likert Scale

Notes: A single number based on a Likert scale methodology was assigned to
selected questions from the written organizational questionnaires from June and
October to aid in the understanding of the relative importance of each item. A four
point scale was used, as described below:

Very Important was assigned a value of 4

Important was assigned a value of 3

Not Very Important was assigned a value of 2

Not Important At All was assigned a value of 1

The number of responses to each of the above categories was multiplied by the
assigned value which was then divided by the number of respondents to each item.
For example, in question 17 below, the top number (numerator) in the “Totals”
column represents the combined response totals for the June and October focus
groups multiplied by the factor described above. The bottom number
(denominator) in the Totals box represents the total number of respondents to that
item. The result is a single number in the “Scale” column that indicates the relative
importance of the item; the higher the number, the more importance it has.

18) Which of the following capabilities do you believe will be important to your
organization over the next 5 years?

Description Totals Scale

a) The ability to prepare and broadcast video and 285 3.5185
audio programs & information about your 81
organizations and its activities

b) The ability of your clients/constituents to select 240 3.0379
and view your programming “on demand” over 79
the cable system rather than at a scheduled
time.

c) The ability of clients/constituents to retrieve 297 3.7594
information about your organization via the 79
Internet

d) The ability to distribute information via direct 196 2.5789
mail 76

e) The ability to distribute text messages to cell 181 2.3506
phones to clients/constituents 77

f) The ability to use interactive and linking 230 2.9487
Internet applications like "blogs" 78
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20) As a community leader, how important do you think it is that the following types
of programs are available to the community on the local cable channels?

Description Totals Scale
a) Information and programs about local 315 3.7500
government issues 84
b) Information about public emergencies 324 3.8571
84
C) City Council meetings 272 3.2380
84
d) Information and programs about community 277 3.6933
services 75
e) Information and programs about community 283 3.5375
events 80
f) Arts & cultural programming 285 3.4756
82
9) Ethnic Programming 269 3.3625
80
h) Local community programming in Spanish 268 3.1904
84
i) Information & programs about school events 262 3.1566
83
) School Board meetings 244 2.9397
83
k) School sports 220 2.6190
84
)} K-12 Instruction & tutoring 282 3.3975
83
m) Post secondary Instruction 272 3.3580
81
n) College level courses 285 3.3928
84
0) Adult Education/Employee Training 284 3.4216
83
9)] English as a Second Language 286 3.4047
84
q) Religious Programming 199 2.3690
84
r Local business news & information 262 3.1566
83
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22) Tucson currently has nine local access channels that are programmed by various
community organizations. The current channel uses are:

a. City of Tucson: 2 channels, 1 for general public and 1 for internal Fire and Police

communications

Access Tucson: 3 channels for public and community organization use

Tucson School District: 1 channel

University of Arizona: 1 channel

Pima Community College: 2 channels

a0 o

As a community leader, how important do you think it is that the channels listed
below continue to exist?

Channel Description Totals Scale
a) City of Tucson Channel 12 273 3.6400
b) City’s Internal Fire & Police Channel 2;? 3.3461
c) Access Tucson Channel #97 232 3.5324
d) Access Tucson Channel #98 2471; 3.3200
e) Access Tucson Channel #99 24712 3.3066
f) Tucson Unified School District Channel #20 222 3.3417
g) University of Arizona Channel #19 2;?1 3.5500
h) Pima Community. College Channel #95 222 3.5308
i) Pima Community College Channel #96 2525 3.2820
7

40



SUPPLEMENT B

June Questionnaire Spreadsheet Calculations
October Questionnaire Spreadsheet Calculations
June and October Combined Spreadsheet Calculations
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JUNE QUESTIONNAIRE SPREADSHEEKT
CALCULATIONS
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/JUNE 2006 Groupl Group2 Group3 Group4 Group5 Group6 Group7 Group8 TOTAL PERCENT
Question # Non P Cult/Arts Cult/Arts Ed

#

Respondents 7 6 5 6 9 11 7 6 57

1 NA

2a 4 2 1 3 2 12 21.8182%
2b 3 5 5 3 3 2 21 38.1818%
2c 1 1 4 3 1 10 18.1818%
2d 1 7 4 1 13 23.6364%
2e 4 3 1 8 14.5455%
2f 1 2 1 3 2 9 16.3636%
29 10 2 3 15 27.2727%
2h 2 2 2 6 10.9091%
2i 2 1 3 5.4545%
2j 1 1 3 2 7 12.7273%
2k 3 2 5 9.0909%
2l 2 1 2 3 2 10 18.1818%
3a 4 3 1 1 9 16.0714%
3b 1 2 2 5 8.9286%
3c 2 2 3.5714%
3d 4 1 4 2 6 7 2 5 31 55.3571%
3e 1 1 2 3.5714%
3f 2 1 4 1 8 14.2857%
da 7 4 5 6 8 11 7 5 53 94.6429%
4b 4 1 2 3 9 9 3 3 34 60.7143%
4c 7 2 2 3 8 10 1 5 38 67.8571%
4d 1 1 1 5 3 2 3 16 28.5714%
5a 7 6 4 4 9 11 7 3 51 89.4737%
5b 3 2 1 1 8 7 4 2 28 49.1228%
5c 5 3 4 3 9 8 5 2 39 68.4211%
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50
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23
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40
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37
34
32
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25
15
13
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21

59.6491%
57.8947%
56.1404%
50.8772%
66.6667%
70.1754%
57.8947%
61.4035%
56.1404%
38.5965%
43.8596%
50.8772%
38.5965%
15.7895%
64.9123%
87.7193%
68.4211%
40.3509%
49.1228%

5.2632%
61.8182%
72.7273%
81.8182%
67.2727%
61.8182%
58.1818%
34.5455%
74.5455%
45.4545%
27.2727%
23.6364%
21.8182%
38.1818%
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67.2727%
12.7273%
7.1429%
69.0909%
17.8571%
0.0000%
7.1429%
67.8571%
17.8571%
1.7857%
12.5000%
35.0877%
56.1404%
1.7544%
7.0175%
66.6667%
28.0702%
1.7544%
3.5088%
62.5000%
32.1429%
5.3571%
0.0000%
21.0526%
3.5088%
3.5088%
38.5965%
10.5263%
22.8070%
59.6491%
3.5088%
0.0000%
17.5439%



14e 3 1 2 3 1 1 11 19.2982%
END
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/JUNE 2006 Groupl Group2 Group3 Group4 Group5 Group6 Group7 Group8 TOTAL PERCENT

Access Access Tech
Question # Non P T Cult/Arts Cult/Arts Ed Govt T Pac
#
Respondents 7 6 5 5 9 11 7 3 53
15al 4 3 3 4 3 5 2 24 45.2830%
15a2 2 5 2 2 4 5 2 1 23 43.3962%
15a3 1 1 1 2 5 9.4340%
15a4 0 0.0000%
15a5 1 1 1.8868%
15b1 2 2 1 1 2 8 15.6863%
15b2 3 2 1 1 4 5 2 2 20 39.2157%
15b3 2 3 1 3 3 4 1 1 18  35.2941%
15b4 1 1 1.9608%
15b5 1 2 1 4 7.8431%
15c1 1 1 2 2 1 1 8  16.0000%
15c2 4 6 2 2 6 5 2 1 28  56.0000%
15c3 1 1 3 1 1 7  14.0000%
15c4 1 1 2 4.0000%
15c5 1 2 2 5 10.0000%
15d1 7 4 4 5 9 10 3 2 44  83.0189%
15d2 2 1 3 1 7  13.2075%
15d3 1 1 1.8868%
15d4 0 0.0000%
15d5 1 1 1.8868%
15el 7 4 4 5 9 10 6 2 47  95.9184%
15e2 0 0.0000%
15e3 0 0.0000%
15e4 1 1 2.0408%
15e5 1 1 2.0408%
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33.3333%

35.2941%

21.5686%
3.9216%
5.8824%
0.0000%
0.0000%
0.0000%
0.0000%
0.0000%

21.5686%

54.9020%
5.8824%
3.9216%

13.7255%

10.2041%

36.7347%

32.6531%
2.0408%

18.3673%
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62.0000%

10.0000%
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11.3208%
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41.5094%
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88.6792%

11.3208%
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17.6471%

37.2549%
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3.9216%
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41.5094%
3.7736%
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1.8868%
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16.0000%

8.0000%
50.0000%
36.5385%
11.5385%

1.9231%
58.8235%
35.2941%

3.9216%

1.9608%
53.8462%
40.3846%

3.8462%

1.9231%
42.0000%
34.0000%
18.0000%

6.0000%
70.8333%
29.1667%
56.2500%
54.1667%
43.7500%
39.5833%
68.7500%
47.9167%
50.0000%
54.1667%
70.8333%
37.5000%
10.4167%
49.0196%
23.5294%



24c
24d
24e
24f
END
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13.7255%
5.8824%
5.8824%
1.9608%
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/OCT 2006 Group 9 Group 10 Group 11 Group 12 Group 13 Group 14 TOTAL PERCENT

Non-
Question # Youth Minority Profit Seniors Nborhood Religious
# Respondents 5 4 6 8 2 6 31
1NA
2a 4 2 3 1 3 13 43.3333%
2b 1 2 3 10.0000%
2c 3 1 2 6 20.0000%
2d 0 0.0000%
2e 1 2 3 10.0000%
2f 2 1 3 10.0000%
29 1 1 2 6.6667%
2h 1 1 2 6.6667%
2i 1 1 3 5 16.6667%
2j 3 3 2 1 1 2 12 40.0000%
2k 0 0.0000%
2l 2 2 3 4 1 2 14 46.6667%
3a 1 1 2 2 6 20.6897%
3b 1 1 1 1 1 5 17.2414%
3c 1 1 2 6.8966%
3d 3 1 3 2 1 2 12 41.3793%
3e 1 1 3.4483%
3f 1 2 3 10.3448%
4a 4 2 4 8 2 6 26 83.8710%
4b 4 4 3 2 1 3 17 54.8387%
4c 4 3 4 1 4 16 51.6129%
4d 1 1 4 3 3 12 38.7097%
5a 3 4 5 4 1 5 22 73.3333%
5b 1 4 1 2 8 26.6667%
5c 5 4 5 3 6 23 76.6667%
5d 4 4 6 2 2 18 60.0000%
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46.6667%
40.0000%
23.3333%
53.3333%
70.0000%
73.3333%
20.0000%
53.3333%
53.3333%
43.3333%
50.0000%
36.6667%
30.0000%
66.6667%
83.3333%
66.6667%
40.0000%
10.0000%
20.0000%
51.7241%
62.0690%
51.7241%
44.8276%
44.8276%
48.2759%
24.1379%
79.3103%
44.8276%
24.1379%
24.1379%

3.4483%
51.7241%
82.7586%
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31.0345%
11.1111%
66.6667%
7.4074%
0.0000%
14.8148%
55.1724%
27.5862%
0.0000%
17.2414%
7.4074%
77.7778%
0.0000%
14.8148%
44.8276%
41.3793%
3.4483%
10.3448%
44.8276%
44.8276%
6.8966%
3.4483%
14.2857%
21.4286%
3.5714%
10.7143%
7.1429%
42.8571%
39.2857%
7.1429%
0.0000%
14.2857%
39.2857%



/OCT 2006 Group 1 Group 2 Group 3 Group 4 Group 5

Non-
Question # Youth Minority Profit Seniors Nborhood
# Respondents 5 4 6 8 3
15al1 1 3 2 2 1
15a2 3 4 4 1
15a3 1 1
15a4
15a5 1 1
15b1 1 1
15b2 2 1 5 3
15b3 3 1 1 1
15b4
15b5 2 1
15c1 1 2 1 1 1
15c2 3 2 3 4
15c3 1
15c4 1 1
15¢5 1 1
15d1 3 3 5 2 2
15d2 2 1 2
15d3
15d4
15d5 1 1
15el 4 2 4 1
15e2 1 1 1 1
15e3
15e4 1
15e5 4 1
15f1 4 3 2 1
15f2 1 3 1
15f3 1
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36.6667%
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6.6667%
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6.6667%
7.6923%
46.1538%
34.6154%
0.0000%
11.5385%
25.0000%
57.1429%
3.5714%
7.1429%
7.1429%
74.0741%
18.5185%
0.0000%
0.0000%
7.4074%
61.5385%
15.3846%
0.0000%
3.8462%
19.2308%
50.0000%
17.8571%
3.5714%
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7.1429%
21.4286%
37.0370%
29.6296%
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11.1111%
22.2222%
42.8571%
17.8571%

7.1429%
14.2857%
17.8571%
16.1290%
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0.0000%
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83.8710%
26.6667%
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25.0000%
0.0000%
0.0000%

21.4286%

46.1538%

15.3846%
0.0000%

15.3846%

23.0769%

37.0370%

25.9259%
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19.2308%
42.3077%
26.9231%
11.5385%
73.0769%
15.3846%
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11.5385%
7.6923%
38.4615%
34.6154%
19.2308%
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50.0000%
23.0769%
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3.4483%
0.0000%

42.8571%

46.4286%
7.1429%
3.5714%

33.3333%

43.3333%

13.3333%

10.0000%

26.6667%

53.3333%

16.6667%
3.3333%

10.0000%

73.3333%

16.6667%
0.0000%
9.6774%

41.9355%
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41.9355%
6.4516%
40.0000%
50.0000%
10.0000%
0.0000%
34.4828%
55.1724%
6.8966%
3.4483%
41.9355%
48.3871%
6.4516%
3.2258%
35.4839%
54.8387%
9.6774%
0.0000%
45.1613%
45.1613%
0.0000%
9.6774%
29.0323%
32.2581%
12.9032%
25.8065%
36.6667%
30.0000%
26.6667%
6.6667%
80.0000%
80.0000%
70.0000%
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20b
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20d
20e
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21b
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21d
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21f
22al
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86.6667%
93.3333%
66.6667%
0.0000%
0.0000%
44.8276%
17.2414%
3.4483%
13.7931%
20.6897%
10.3448%
20.6897%
13.7931%
10.3448%
31.0345%
13.7931%
65.5172%
31.0345%
3.4483%
0.0000%
53.5714%
28.5714%
14.2857%
3.5714%
61.5385%
30.7692%
3.8462%
3.8462%
64.0000%
24.0000%
8.0000%
4.0000%
64.0000%



22e2
22e3
22e4
22f1
2212
22f3
22f4
2291
2292
2293
2294
22h1
22h2
22h3
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10
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14
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24.0000%
8.0000%
4.0000%

44.4444%

48.1481%
3.7037%
3.7037%

65.5172%

31.0345%
3.4483%
0.0000%

68.9655%

27.5862%
3.4483%
0.0000%

60.7143%

35.7143%
3.5714%
0.0000%

70.3704%

33.3333%

48.1481%

48.1481%

55.5556%

51.8519%

77.7778%

37.0370%

37.0370%

51.8519%

62.9630%

18.5185%
3.7037%

62.0690%



24b
24c
24d
24e
24f
END
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13.7931%
10.3448%
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6.8966%



JUNE AND OCTOBER COMBINED SPREADSHEKT
CALCULATIONS
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JUNE & JUNE &
/JUNE 2006 TOTAL  PERCENT /OCT 2006 TOTAL  PERCENT OCT OCT
Question # Question # TOTALS PERCENT
# #
Respondents 57 Respondents 31 88
1 NA 1 NA
2a 12 21.8182% 2a 13  43.3333% 25 29.4118%
2b 21 38.1818% 2b 3 10.0000% 24 28.2353%
2c 10 18.1818% 2c 6 20.0000% 16 18.8235%
2d 13 23.6364% 2d 0 0.0000% 13 15.2941%
2e 8 14.5455% 2e 3 10.0000% 11 12.9412%
2f 9 16.3636% 2f 3 10.0000% 12 14.1176%
29 15 27.2727% 29 2 6.6667% 17 20.0000%
2h 6 10.9091% 2h 2 6.6667% 8 9.4118%
2i 3 5.4545% 2i 5 16.6667% 8 9.4118%
2 7 12.7273% 2j 12 40.0000% 19 22.3529%
2k 5 9.0909% 2k 0 0.0000% 5 5.8824%
2l 10 18.1818% 2l 14 46.6667% 24 28.2353%
3a 9 16.0714% 3a 6 20.6897% 15 17.6471%
3b 5 8.9286% 3b 5 17.2414% 10 11.7647%
3c 2 3.5714% 3c 2 6.8966% 4 4.7059%
3d 31 55.3571% 3d 12 41.3793% 43 50.5882%
3e 2 3.5714% 3e 1 3.4483% 3 3.5294%
3f 8 14.2857% 3f 3  10.3448% 11 12.9412%
4da 53 94.6429% 4a 26 83.8710% 79 90.8046%
4b 34 60.7143% 4b 17 54.8387% 51 58.6207%
4c 38 67.8571% 4c 16 51.6129% 54 62.0690%
4d 16 28.5714% 4d 12 38.7097% 28 32.1839%
5a 51 89.4737% b5a 22 73.3333% 73 83.9080%
5b 28 49.1228% 5b 8 26.6667% 36 41.3793%
5¢c 39 68.4211% 5c¢ 23 76.6667% 62 71.2644%
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34
33
32
29
38
40
33
35
32
22
25
29
22

37
50
39
23
28

34
40
45
37
34
32
19
41
25
15
13
12
21

59.6491%
57.8947%
56.1404%
50.8772%
66.6667%
70.1754%
57.8947%
61.4035%
56.1404%
38.5965%
43.8596%
50.8772%
38.5965%
15.7895%
64.9123%
87.7193%
68.4211%
40.3509%
49.1228%

5.2632%
61.8182%
72.7273%
81.8182%
67.2727%
61.8182%
58.1818%
34.5455%
74.5455%
45.4545%
27.2727%
23.6364%
21.8182%
38.1818%

18
14
12

16
21
22

16
16
13
15
11

20
25
20
12

15
18
15
13
13
14

23
13

~

15
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60.0000%
46.6667%
40.0000%
23.3333%
53.3333%
70.0000%
73.3333%
20.0000%
53.3333%
53.3333%
43.3333%
50.0000%
36.6667%
30.0000%
66.6667%
83.3333%
66.6667%
40.0000%
10.0000%
20.0000%
51.7241%
62.0690%
51.7241%
44.8276%
44.8276%
48.2759%
24.1379%
79.3103%
44.8276%
24.1379%
24.1379%

3.4483%
51.7241%
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47
44
36
54
61
55
41
48
38
38
44
33
18
57
75
59
35
31

49
58
60
50
47
46
26
64
38
22
20
13
36

59.7701%
54.0230%
50.5747%
41.3793%
62.0690%
70.1149%
63.2184%
47.1264%
55.1724%
43.6782%
43.6782%
50.5747%
37.9310%
20.6897%
65.5172%
86.2069%
67.8161%
40.2299%
35.6322%
10.3448%
58.3333%
69.0476%
71.4286%
59.5238%
55.9524%
54.7619%
30.9524%
76.1905%
45.2381%
26.1905%
23.8095%
15.4762%
42.8571%
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8b
8c
8d
8e
9a
9b
9c
9d
10a
10b
10c
10d
1la
11b
11c
11d
12a
12b
12¢c
12d
13a
13b
13c
13d
13e
13f
1l4a
14b
1l4c
14d
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32

38
16

35
18
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22

13
34

N
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67.2727%
12.7273%
7.1429%
69.0909%
17.8571%
0.0000%
7.1429%
67.8571%
17.8571%
1.7857%
12.5000%
35.0877%
56.1404%
1.7544%
7.0175%
66.6667%
28.0702%
1.7544%
3.5088%
62.5000%
32.1429%
5.3571%
0.0000%
21.0526%
3.5088%
3.5088%
38.5965%
10.5263%
22.8070%
59.6491%
3.5088%
0.0000%
17.5439%
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70
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13d
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82.7586%
31.0345%
11.1111%
66.6667%
7.4074%
0.0000%
14.8148%
55.1724%
27.5862%
0.0000%
17.2414%
7.4074%
77.7778%
0.0000%
14.8148%
44.8276%
41.3793%
3.4483%
10.3448%
44.8276%
44.8276%
6.8966%
3.4483%
14.2857%
21.4286%
3.5714%
10.7143%
7.1429%
42.8571%
39.2857%
7.1429%
0.0000%
14.2857%
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56
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54
18
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22
53
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28
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48
31

16

0o

25

25
45

N
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72.6190%
19.0476%
8.4337%
67.4699%
14.4578%
0.0000%
9.6386%
63.5294%
21.1765%
1.1765%
14.1176%
26.1905%
63.0952%
1.1905%
9.5238%
59.3023%
32.5581%
2.3256%
5.8140%
56.4706%
36.4706%
5.8824%
1.1765%
18.8235%
9.4118%
3.5294%
29.4118%
9.4118%
29.4118%
52.9412%
4.7059%
0.0000%
16.4706%



14e 11 19.2982% 14e 11 39.2857% 22 25.8824%
END END
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JUNE & JUNE &

/JUNE 2006 TOTAL PERCENT /OCT 2006 TOTAL PERCENT OCT OCT
Question # Question # TOTALS PERCENT
# #

Respondents 53 Respondents 31 84

15al1 24 45.2830% 15al 11 36.6667% 35 42.1687%
15a2 23  43.3962% 15a2 15 50.0000% 38 45.7831%
15a3 5 9.4340% 15a3 2 6.6667% 7 8.4337%
15a4 0 0.0000% 15a4 0 0.0000% 0 0.0000%
15a5 1 1.8868% 15a5 2 6.6667% 3 3.6145%
15b1 8 15.6863% 15b1 2 7.6923% 10 12.9870%
15b2 20 39.2157% 15b2 12 46.1538% 32 41.5584%
15b3 18 35.2941% 15b3 9 34.6154% 27 35.0649%
15b4 1 1.9608% 15b4 0 0.0000% 1 1.2987%
15b5 4 7.8431% 15b5 3 11.5385% 7 9.0909%
15c1 8 16.0000% 15c1 7 25.0000% 15 18.7500%
15c2 28 56.0000% 15¢2 16 57.1429% 44 56.4103%
15c3 7 14.0000% 15c3 1 3.5714% 8 10.2564%
15c4 2 4.0000% 15c4 2 7.1429% 4 5.1282%
15¢5 5 10.0000% 15¢5 2 7.1429% 7 8.9744%
15d1 44  83.0189% 15d1 20 74.0741% 64 85.3333%
15d2 7 13.2075% 15d2 5 18.5185% 12 15.3846%
15d3 1 1.8868% 15d3 0 0.0000% 1 1.2821%
15d4 0 0.0000% 15d4 0 0.0000% 0 0.0000%
15d5 1 1.8868% 15d5 2 7.4074% 3 3.8462%
15el 47 95.9184% 15el 16 61.5385% 63 84.0000%
15e2 0 0.0000% 15e2 4 15.3846% 4 5.3333%
15e3 0 0.0000% 15e3 0 0.0000% 0 0.0000%
15e4 1 2.0408% 15e4 1 3.8462% 2 2.6667%
15e5 1 2.0408% 15e5 5 19.2308% 6 8.0000%
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15f1
15f2
15f3
15f4
15f5
1591
1592
15¢3
1594
1595
15h1
15h2
15h3
15h4
15h5
15i1
15i2
15i3
15i4
15i5
16al
16a2
16a3
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16a5
16b1
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75.0000%
9.6154%
1.9231%

13.4615%
1.9231%

41.1765%

37.2549%
3.9216%
9.8039%
7.8431%

33.3333%

35.2941%

21.5686%
3.9216%
5.8824%
0.0000%
0.0000%
0.0000%
0.0000%
0.0000%

21.5686%

54.9020%
5.8824%
3.9216%

13.7255%

10.2041%

36.7347%

32.6531%
2.0408%

18.3673%

10.0000%

62.0000%

10.0000%
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15f2
15f3
15f4
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15g5
15h1
15h2
15h3
15h4
15h5
15i1
15i2
15i3
15i4
15i5
16al
16a2
16a3
16a4
16a5
16b1
16b2
16b3
16b4
16b5
16cl
16¢c2
16c3

= = =
NOWOWOO®ONE UM

N
OO OO U1LuhA~DNO

[EnN
o1

PO WNNPAPMOW

=
w

2

75

50.0000%
17.8571%

3.5714%

7.1429%
21.4286%
37.0370%
29.6296%

0.0000%
11.1111%
22.2222%
42.8571%
17.8571%

7.1429%
14.2857%
17.8571%
16.1290%

0.0000%

0.0000%

0.0000%
83.8710%
26.6667%
50.0000%
10.0000%

0.0000%
13.3333%
15.3846%
26.9231%
26.9231%
11.5385%
19.2308%
14.8148%
48.1481%

7.4074%

7

66.2500%
12.5000%
2.5000%
11.2500%
8.7500%
39.7436%
34.6154%
2.5641%
10.2564%
12.8205%
36.7089%
29.1139%
16.4557%
7.5949%
10.1266%
16.1290%
0.0000%
0.0000%
0.0000%
83.8710%
23.4568%
53.0864%
7.4074%
2.4691%
13.5802%
12.0000%
33.3333%
30.6667%
5.3333%
18.6667%
11.6883%
57.1429%
9.0909%



16c4
16¢c5
16d1
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16e3
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2.0000%
14.0000%
75.4717%
13.2075%

0.0000%

0.0000%
11.3208%
83.0189%

3.7736%

0.0000%

1.8868%
11.3208%
63.4615%

9.6154%

0.0000%
15.3846%
11.5385%
23.5294%
31.3725%

9.8039%

7.8431%
23.5294%
18.3673%
38.7755%
12.2449%

6.1224%
22.4490%

0.0000%

0.0000%

0.0000%

0.0000%

0.0000%
86.7925%
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7.4074%
22.2222%
53.5714%
25.0000%

0.0000%

0.0000%
21.4286%
46.1538%
15.3846%

0.0000%
15.3846%
23.0769%
37.0370%
25.9259%

0.0000%
14.8148%
22.2222%
14.8148%
37.0370%

3.7037%
11.1111%
33.3333%
18.5185%
25.9259%
11.1111%
14.8148%
29.6296%

6.4516%

3.2258%

0.0000%

3.2258%
87.0968%
60.7143%
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3.8961%
16.8831%
67.9012%
17.2840%

0.0000%

0.0000%
14.8148%
70.8861%

7.5949%

0.0000%

6.3291%
15.1899%
54.4304%
15.1899%

0.0000%
15.1899%
15.1899%
20.5128%
33.3333%

7.6923%

8.9744%
26.9231%
18.4211%
34.2105%
11.8421%

9.2105%
25.0000%

6.4516%

3.2258%

0.0000%

3.2258%
87.0968%
77.7778%



17a2
17a3
17a4
17b1
17b2
17b3
17b4
17c1
17c2
17¢c3
17¢c4
17d1
17d2
17d3
17d4
17el
17e2
17e3
17e4
17f1
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11.3208%
1.8868%
0.0000%

41.5094%

41.5094%

13.2075%
3.7736%

88.6792%

11.3208%
0.0000%
0.0000%

17.6471%

37.2549%

39.2157%
3.9216%

11.5385%

36.5385%

36.5385%

13.4615%

37.7358%

35.8491%

22.6415%
3.7736%

71.6981%

28.3019%
0.0000%
0.0000%

88.6792%

11.3208%
0.0000%
0.0000%

30.1887%

64.1509%

17a2
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17b1
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17d2
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17el
17e2
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21.4286%

7.1429%
10.7143%
19.2308%
42.3077%
26.9231%
11.5385%
73.0769%
15.3846%

0.0000%
11.5385%

7.6923%
38.4615%
34.6154%
19.2308%

7.6923%
19.2308%
50.0000%
23.0769%
12.0000%
60.0000%
12.0000%
16.0000%
80.6452%
19.3548%

0.0000%

0.0000%
80.6452%
19.3548%

0.0000%

0.0000%
32.2581%
58.0645%
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33
14

66
10

11
29
29
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32
13
23
34
15

63
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72
12

26
52

14.8148%
3.7037%
3.7037%

34.1772%

41.7722%

17.7215%
6.3291%

83.5443%

12.6582%
0.0000%
3.7975%

14.2857%

37.6623%

37.6623%
9.0909%

10.2564%

30.7692%

41.0256%

16.6667%

29.4872%

43.5897%

19.2308%
7.6923%

75.0000%

25.0000%
0.0000%
0.0000%

85.7143%

14.2857%
0.0000%
0.0000%

30.9524%

61.9048%



18c3
18c4
18d1
18d2
18d3
18d4
18el
18e2
18e3
18e4
18f1
18f2
18f3
18f4
1891
18g2
18g3
1894
18h1
18h2
18h3
18h4
18i1
18i2
18i3
18i4
18j1
18j2
18j3
18j4
18k1
18k2
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0
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11
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12

19
23

5.6604%
0.0000%
62.2642%
37.7358%
0.0000%
0.0000%
58.4906%
39.6226%
0.0000%
0.0000%
54.7170%
41.5094%
3.7736%
0.0000%
48.0769%
44.2308%
7.6923%
0.0000%
43.3962%
47.1698%
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SUPPLEMENT C

Wolf Coach Quote — City of Tucson
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SUPPLEMENT D

Wolf Coach Quote — Tucson Unified School District
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